Mén hoc s6 17
PE CUONG CHI TIET MON HQC TRINH PQ THAC Si

1. Théng tin tong quat
-Té&n mon hoc:
+ Tiéng Viét: Tiép thi truyén thong kiéu méi
+ Tiéng Anh: New media marketing
- M 56 mén hoc: 60.32.20.327
- B6 mon, giang vién phu trach giang day: TS. Ngé Thi Huyén
- Thudc khéi kién thie/ky nang:
] Kién thirc chung
Kién thirc co s nganh
7] Kién thtc khac
7 Luén vin t6t nghiép
-S6 tin chi: 3 tin chi (45 tiét)
+ Ly thuyét: 25 tiét
+ Thyc hanh: 14 tiét
+ Thao lugn: 6 tiét
2. MBS ti vin tit ndi dung mén hoc
O trinh do dai hoc, cac kién thirc chung vé tiép thi san phém va dich vu thong tin thu vién
(SP&DV TTTV), chinh sach tiép thi SP&DV TT-TV, va nghién ctru tiép thi 3 duoc cung
cap thong qua mon hoc Marketing SP&DV TTTV. Mén hoc Tiép thi truyén thong kiéu
moi cung cap kién thirc mé rong va cap nhat vé hoat dong tiép thi SP&DV TTTV ciing
nhu trang bi cac ky nang tiép thi SP&DV TTTV trong moi trudng thong tin va cong nghé

¢6 nhiéu thay doi.
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3. Noi dung mon hoc

Noi dung

Thoi lwong

Tai liéu tham khao

Chwong 1: Tiép thi truyén thong:

Ly thuyét: 5 tiét

thong

Ly thuyét: 5 tiét

khai niém va moi trweong kinh Thwc hanh: 3 tiét | Xem muc 8
doanh toan cau [1], [3], [7], [13],
1.1. Khai niém tiép thi truyén théng [14], [15]
1.2.  Quy trinh l4p ké hoach tiép thi

1.3.  Chién lwoc tiép thi

1.4. BOi canh tiép thi truyén thong

toan cau

Chwong 2. Khach hang: hanh vi va Xem muc 8
tam ly khach hang Ly thuyét: 5 tiét [6], [8], [15]
2.1. Phan tich hanh vi khach hang Thao luin: 3 tiét

2.2.  Phan tich tdm ly khach hang

2.3.  Yéuto co ban ctia phan tich tAim

ly khach hang

2.4. Phan khuc thi trwong va khach

hang muc tiéu

Chwong 3. Cac yéu to lién quan dén | Ly thuyét: 5 tiét | Xem muc 8
tiép thi truyén thong Thao luan: 3 tiét | [4], [5], [15]
3.1.  San phidm va dich vu

3.2. Gia

3.3. Noiphan phoi

3.4.  Khuyén mai

3.5. Quangcao

Chwong 4. Hinh thirc ti€p thi truyén Xem muc 8
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4.1. Tiép thi trén mang xa hoi
4.2. Thwong mai dién tr

4.3. Tiép thi trén thiét bi di dong
4.4, Tiép thi khéng loi nhuin

Thwc hanh: 3 tiét | [1], [2], [3], [9], [10],

[11],[12], [15]

Chwong 5. T6i wu hoa cong cu tim

Kiém

5.1. Coéng cu tim kiém tryc tuyén
5.2.  Hanh vi st dung cong cu tim

kiém truc tuyén cia khach hang

Xem muc 8

Ly thuyét: 5 tiét [1], [13], [15]
Thwc hanh: 3 tiét

Thuyét trinh Thuyét trinh
canhan: 5 tiét
4. Muc tiéu ciia mon hoc
Muc tiéu Mo ta muc tiéu CPR ctua CTPT TPNL
(MTx) (1) (2) (Xxx) (3) (4)
Cung cap kién thirc co ban va cap
nhéit vé tiép thi truyén thong kiéu
m&i cho cac SP&DV TTTV
MT1 Cap do 6
Cung cap kién thirc vé ap dung ly KT2 (PLO2)
thuyét tiép thi truyén théng ki€u
mé&i trong cac co quan to chirc
Trang bi k§ nang xy dwng va trién
khai chién dich tiép thi truyén KN3 (PLO6) Cap do 5
théng trong cac co quan t6 chirc
MT?2

Trang bi k§ nang quan ly chién dich
tiép thi truyén thong trong cac co

quan té chirc

KN7 (PLO10)
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MT3

Nang cao nhan thirc vé vai tro cia

ti€p thi truyén thong kiéu méi trong | THP1 (PLO11) | Cip dd 5

cac co quan to chirc

(1): Ky hiéu muc tiéu ctia mon hoc

(2): M6 ta cac muc ti€u

(3), (4): Ky hiéu CBbR cua CTDT va trinh d§ nang lyc tuong ing

S. Chuin diu ra mén hoc
CbR Mo ta CbR Mirc do giang day
(CPbR.x.x) (X.x.x.X) (I, T,U)
(1) (2) (3)
CDbR1.1 | Hiéu va phén tich dwoc cac khai niém/yéu t6é I, T
xoay quanh tiép thi truyén thong kiéu ma&i
CPbR1.2 | Hiéu va phén tich dwoc viéc vin dung ly thuyét ILT
tiép thi truyén thong kiéu mai trong cac co
quan té chirc
CbR1.3 | Cai thién va phat trién ky nang xiy dwng, trién ILT,U
khai va quan ly chién dich tiép thi truyén
théng kiéu méi trong cac co quan to chirc
CPR1.4 | Nhan thirc dwoc vai tro va trach nhiém ctia cac ILT,U

chuyén vién thong tin trong viéc xay dung,
trién khai va quan ly cac chién dich tiép thi

truyén thong trong moi tredrng cong nghé so6

(1): Ky hi¢u CBR cua mon hoc
(2): Mo ta CPR, cac chiit && CBR ¢ cap do 4
(3): I (Introduce): gioi thiéu; T (Teach): day; U (Utilize): st dung

6. K¢ hoach giing day chi tiét
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Budi hoc

NOi dung

Cach thirc thwc hién

Chwong 1: Tiép thi truyén thong: Khai
niém va moi treong kinh doanh toan cau

1.1. Khai niém tiép thi truyén thong

- Thuyét giang
- bat va giai quyét van

de

Baigidng 1 | 1.2. Quy trinh 1ap ké hoach tiép thi

1.3.  Chién lwoc ti€p thi

1.4. B6i canh tiép thi truyén théng toan

ciu
Thwc hanh | Phan tich PESTLE va SWOT Hoc vién lam bai tap
1 thwc hanh ca nhan
Bai gidang 2 | Chwong 2. Khach hang: hanh vivatimly |- Thuyét giang

khach hang

2.1. Phan tich hanh vi khach hang

2.2.  Phan tich tam ly khach hang

2.3.  Yéutd co ban cua phan tich tAm ly
khach hang

2.4. Phan khuc thi trwong va khach

hang muc tiéu

- bat va giai quyét van

de

Thao luan 1

Cac chién dich tiép thi truyén théng

Hoc vién thao luan

nhom
Bai gidng 3 | Chwong 3. Cac y€u to lién quan dén tiép
thi truyén thong - Thuyét giang
3.1.  San phdm va dich vu - Bat va gidi quyét vin
3.2. Gia de
3.3. Noi phan phéi
3.4.  Khuyén mai
3.5. Quangcao
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Thao luan 2

Str dung truyén thong mang xa hoi dé lam

Hoc vién thao luan

mé&i cidc sdn phadm va dich vu nhom
Bai giang 4 | Chwong 4. Hinh thirc ti€p thi truyén

thong - Thuyét giang

4.1. Tiép thi trén mang xa hoi - bat va giai quyét van

4.2. Thwong mai dién t de

4.3. Tiép thi trén thiét bi di dong

4.4, Tiép thi khéng loi nhuin
Thwc hanh | Phan tich ZMOT Hoc vién lam bai tap
2 thwc hanh ca nhan

Chwong 5. T6i wu hod cdng cu tim kiém Thuyét gidng

5.1. Coéng cu tim kiém tryc tuyén

5.2.  Hanh vi st dung cong cu tim kiém

truc tuyén ctia khach hang
Thuc hanh | Web analytic & eWOM Hoc vién lam bai tap
3 thwc hanh ca nhan
Thuyét Chién lwoc ti€p thi truyén thong SP&DV | Thuyét trinh ca nhan
trinh tai mot co quan to chirc cu thé

7. Phuwong phap danh gia mon hoc:

- Thuyét trinh ¢4 nhan: 30%

- Bai tap du 4n ca nhan: 70%

8. Tai liéu hoc tap:

[1] Chaffey, D. (2012) Digital marketing: strategy, implementation and practice. 5th ed.
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resources. New York: London; McGraw-Hill.
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Tp. Ho Chi Minh, ngay 10 thang 08 nam 2017

TRUONG BQ MON TRUONG KHOA
(ky, ghi ré6 ho tén) (ky, ghi r6 ho tén)

~

TS. Pham Tan Ha PGS. TS. Nguyén Hong Sinh
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